Whole Foods takes natural
next step to protect
applications in the cloud

“Identity is the new firewall of the future. We can’t continue to use
our old way of controlling application access, because business isn’t
happening exclusively in our network anymore. With Azure Active
Directory Premium, we can stay in control, no matter where our
users roam.”
Will Lamb, Infrastructure Coordinator, Whole Foods Market

From its origins as a small natural foods grocery store in Austin, Texas, Whole Foods Market (WFM) has grown into a
healthy-eating giant with 462 stores on two continents. With an unshakable commitment to sustainable agriculture,
Whole Foods seeks out the finest natural and organic foods, maintains strict quality standards, and creates tantalizing
merchandising that manages to make grocery shopping fun.
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having its help-desk staff reset passwords.
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support for SaaS applications by 50
percent. Instead of working with individual
SaaS vendors to enable support for single
sign-on and perform extensive testing, the
WFM team simply works with Microsoft to

ensure that needed applications are pre-

Birmingham, Identity Solutions Architect

assets, from Outlook.com to Xbox Live

integrated with Azure Active Directory.

at Whole Foods Market. “With the help

to Office 365 and Azure. Microsoft is a

of Azure Active Directory Premium, I’m

silent partner on our security team.”
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